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La fonction marketing de + en + diluée ou renforcée
Le consommateur plus agile et plus responsable

Le salarié de plus en plus autonome

Le role de + en + important pris par les outsiders

Dimension sociale et sociétale du marketing

Fragilité des marques {%
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PRODUCT OWNER

RESPONSIBILITIES:
Ot

Maintain the product back-
log

Ensure highest value items
are worked on

Understand and prioritize
needs of all stakeholders

Answer questions of the
tech team (feature details)

Communicate what team
will work on next
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Un meétier
toujours attractif
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Un marketer multiforme
et user centric

£%

U ‘J-!Q.
o "-\
gf_;/acles < Q\\&M“ i

eu :* {:3 ®
%?m/ an\’te O..G\QN‘&\ s ’ EG o0 ’. -' @

meth\que5 . '*Q; 59

| DO pectfé}* E gf:'ﬂ
\&&\%\e 6‘9 e
on SCIen ) ‘.e

\\.\% °¢eomo/o.¢e’ﬂ’
‘w —— ’ . i ' e




